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M editorial

The Undeniable

Power of Live

er a recently published report from The Brainy Insights (a
Psomewhat silly name, I'll grant you, but a trusted resource),
By the global Ml market is poised to expand from $11.8 billion
Christian in 2022 to $16.17 billion by 2032, at a CAGR (compound annual
Wissmuller growth rate) of 3.2 percent during the next decade.

That modestly healthy growth rate is being driven, in large
part, by a return to live performances, post-pandemic. While many are discussing
and struggling with navigating what’s commonly being termed “the new normal,”
this report suggests that we may actually be seeing a return to “the old normal,”in
that respect — a welcome boost and a decided shift in behaviors from the past few
years:

“The growth and development within the music industry is anticipated to have a
positive impact on the market growth. Live performances persist to be an essential
aspect of the music industry. Live music experiences are cherished by audiences world-
wide, whether it’s a rock concert, a symphony orchestra or a solo recital. Amateur and
professional musicians seek high-quality instruments to deliver mesmerizing perfor-
mances that resonate with their listeners. This need for live-performance instruments
encourages innovation in instrument design, amplification, and sound projection
technology.”

An eagerness to get out of the house, attend shows, and perform live music in
the post-COVID world is fairly unsurprising given the confining realities of lock-
downs and is certainly good news for the Ml industry, venues, and all related busi-
ness ventures.

One person who has long understood the unique appeal and vital importance
of providing spaces for live music performance is “Small Business Matters” colum-
nist Menzie Pittman. A decade ago, Pittman and his team at Contemporary Music
Center in Virginia took on the ambitious task of launching an in-store club, @4410.
In the subsequent years, the venue has hosted numerous open mic nights, song
writing classes, master classes, and recitals. These opportunities for musicians of all
ages to listen to and perform music together have been fundamental in fostering
a sense of community and enhancing interest in the act of learning and making
music. It was by no means a sure thing, however.

“By most standards, it was a very risky proposition because it meant committing
to an idea that was different from the industry’s norm,” Pittman shares on page 21
of this issue. “Resources had to be redirected to an untried and un-proven propo-
sition, but if our instincts proved right, we could have a huge impact on the local
music industry. @4410 took a full year to build, and most folks thought we were
crazy — and in some ways they were right.”

The gamble has paid off, however, with @4410 now a thriving and essential part
of CMC'’s business model. Beyond that, Pittman has seen this undertaking yield
truly impressive results for the program’s alumni. In addition to former staffers en-
gineering records for the likes of Taylor Swift and past students going on to open
their own music schools, some - such as Snarky Puppy founder Michael League
- occasionally return to their old digs for impromptu performances. “We think it's
fair to say that @4410 has proven to change lives in a very positive way allowing
more students to experience the joys of participating in live performances, and
the ability to hone their music skills in front of a live audience,” offers Pittman.“You
can't do that online!”

You certainly can't!

Here's to a robust return to live performances and to the inspired folks in Ml
retail, such as Menzie Pittman, who understand the great value of those musical
events — in profound ways that go beyond simply what can be monetized (al-

v B though that profitable byproduct surely

/ /{zf%g A doesn't hurt)!

> g
Christian Wissmuller
christian@mmrmagazine.com
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PHYSICAL »

XCHANGE HD Now Distributing Hardware

XCHANGE HD expands the XCHANGE Market Platform to provide
next-gen distribution of music hardware to any part of the world. Since
2009, XCHANGE has built a network of hundreds of vendors selling thou-
sands of software products to hundreds of resellers in 70+ countries. With
XCHANGE HD, XCHANGE vendors can now sell physical items alongside
their software titles, and new vendors who sell hardware exclusively, can
benefit from the XCHANGE global network of resellers. Resellers, many
of whom have integrated their stores with XCHANGE, can now buy hard-
ware products the same easy way they buy software.

XCHANGE HD is centered around a carefully curated network of lo-
gistics centers that have joined the platform. Logistics centers provide
receiving, storage, fulfilment, and other services to connected vendors
on demand. These logistics centers are strategically located around the
world in major trading hubs and important markets like Miami, Dubai,
Singapore, Amsterdam, Luton, Los Angeles, Toronto, and New York.

The system is now live and available globally for use. XCHANGE HD
represents a significant innovation in global distribution. It provides ven-
dors with improved margins, complete sales visibility, global sales man-
agement, professional logistics, and consolidated freight.

B traderegrets

William (Bill) Bartolini, renowned
electronics and bass pickups innovator,
has passed away at the age of 84.

The sad news was first shared on
the Bartolini Pickups Facebook page:
“With heavy hearts and sadness, we
must announce the passing of one of
the legends in the musical instrument industry. An innova-
tor and creator to whom many owe so much. Generous and
a mentor, he launched many successful careers over a span
of 50 years.”

Bartolini launched the Hi-A brand of pickups in 1973, later
evolving into the world-renowned “Bartolini” brand in 1978.

Betty Sue Meyer, vice president and
co-founder of Meyer Music, passed away
on August 23.

Betty and her husband - and fellow
school educator - Ted, launched Meyer
Music in March 1966, with the business’
first storefront in Blue Springs, Missouri. == ik
In subsequent decades, additional locations were added in
Overland Park, Kansas and Kansas City North, Missouri and
many Meyer family members joined the Meyer Music team.
Betty Meyer served as an NASMD board member for nearly
50 years and was a former NAMM board member.
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spotlight

GUITARS

TRuverson,

IOO

by Christia

been hitting well above its weight since launching in the early

2000s, earning a number of awards and accolades (including the
2022 MMR Dealers’ Choice Award for Acoustic Guitar of the Year for
the River Pacific P2P) and being embraced by high-profile players
and hobbyists alike.

We recently caught up with founder Mike Miltimore to discuss
his lifetime in the Ml industry, the evolution of the Riversong brand,
the recent distribution partnership with Peavey, and plans for the
future.

I nnovative Canadian guitar manufacturer Riversong Guitars has

The Riversong Guitars website notes that you grew up, “in
the music business with your dad, Lee.” What specifically does
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Riversong’s Mike Miltimore

F

Lee do in the industry and how were you first brought into the
fold?

Well, I've really done all of this on the shoulders of my dad. My
dad, Lee, started in the music industry in the early ‘70s as an elec-
tronics tech repair person. He would travel all throughout the interi-
or of British Columbia repairing sound systems and organs and cus-
tomizing people’s guitars. And in the early ‘80s, he opened up his
first kind of real location, basically, that was a storefront that sold PA
equipment here in Kamloops. It's in interior British Columbia, just
outside of Vancouver.

| was manipulated from a very early age to work in the family’s
business [laughs]. I've actually never had a different job than what
I'm doing right now, which is kind of weird.
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“We’re from the Pacific Northwest,
all the fantastic woods that we have
here... Guitars literally grow on trees

around here!”

Not at all! That's awesome.

Yeah, | took full advantage of the op-
portunities that | had with my dad having
amusic store. From pre-teen years, | would
start taking apart guitars and make, like,
an auto parts place for guitars. You'd come
in and we'd have all the different buttons
and different tuning gears.

You were doing mostly repairs?

Yeah, a lot of repairs of guitars. It was
the ‘80s, too, so we were also building
guitars. We'd take a neck from here and a
body from here... Floyd Rose and Kahler
tremolos were getting popular then and
we were installing those on a lot of guitars.
We would retrofit hundreds of Strats with
whammy bars, doing all sorts of things
and new pickups, you know. At that time
EMG pickups also started to become real-
ly popular. | don't know how many EMG
pickup systems we installed on guitars -
just that was what we did. And then we
started to customize guitars and we'd get
local artists to paint bodies that we'd buy
from Warmoth or All-Parts or something
like that. | cut my teeth in taking apart instruments for parts and
doing repairs, setups, and under the tutelage of my dad.

Here we are talking about Floyd Rose locking systems and
tremolos and EMG pickups. Now, that all sounds kind of like
hard rock, metal. How did you go from those guitars to largely
acoustic — in other words, what led to the founding of River-
song?

Well, there was a big period in between. | became basically a gui-
tar tech. | also really started to get into sound engineering, doing
sound for bands. So every prep rally that we'd have at our school,
I was doing all the sound and setting up speakers — Even before
| even had my driver’s license, my dad would load up a bunch of
speakers and that kind of stuff. He'd drop me off at a festival site
for a weekend and I'd run the festival. And back then it was just the
little kid running the speakers: “How cute!” But | really cut my teeth
fast and hard in that
world. So by the time
| graduated, | went to
college for Electronic
Engineering Technolo-
gy. And an opportunity
came up actually to get
the Peavey franchise for
Kamloops.

Back then in the
‘90s, Peavey was a bil-
lion-dollar company
and it was like Ford
versus Chevy. You were
either a Fender dealer
or you were a Peavey
dealer. And we've been
a Peavey dealer since
‘83 and Hartley Peavey
treated us super, super
well. Basically, | grew up
from the income that
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Premier of British Columbia David Eby with Mike Miltimore

Jeff Johnson (sales), Mike Miltimore, and Lee Miltimore

we got from that franchise. | guess | was
just about 19, just past 18, | moved to Ka-
mloops and opened up my own location
here under my dad’s name, Lee’s Music.

Was that the catalyst behind the
launch of Riversong in the early-mid
2000s? What led up to that?

Yeah. So things got busy. | thought
| was going to take over the world as a
sound engineer and doing guitar tech
work, that kind of a thing. We'd build our
own PA systems, all that kind of stuff.
And then in 2006, something happened.
| hired a guy to help me do repair work
because | was getting too busy with the
audio-visual side of our business. And the
other thing that happened was a movie
came out called “The Pick of Destiny."

)

g =
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Oh, | remember!

We had, | don't know, 30 staff at the
time. | invited everybody on staff to go
see this movie, and | was gonna pay for
their tickets. We went there, it was snow-
ing, half of our staff couldn’t get there be-
cause of the bus system went down. And we loved the movie. We
thought, “This is the greatest movie ever!” And we were the only
people in the theater. And because half our staff couldn’t make it, |
said, “We'll just go again tomorrow night.”

And then coming out of the movie, | turned to the guy | had
hired to help me with guitar repairs, who was a luthier that went to
Summit Guitar Building School in Vancouver Island, and said, “We
have to build guitars.” It was like divine. So literally the next week |
went out and we had just did a big sale with our audio-visual com-
pany. And | invested $3,000 - that’s all | had - in a band saw, a table
saw, a jointer, and a planer, | think.

That’s quite a lot for $3,000. That's pretty damn good!
Oh, it was the cheapest tools you could buy. I still have a lot of
them. We still use ‘em to this day, actually.

Was it just you and
this other tech, this
luthier, operating out
of part of Lee’s Mu-
sic?

Yeah. It was out of
the back room of Lee’s
Music here. We were
kind of building part-
time. The other thing
that happened, too,
that was interesting
was that Martin and
Larrivee were being
distributed by the
same distributor in
Canada and the sales
rep wouldn't sell to us
because there was a
bigger music store in
Kamloops and they
had all the lines and we
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M spotlight

had Peavey, Cort, Walden, and Yamaha back in the day. But nothing
that was doing any kind of, like, “higher-end” guitars, right? So | de-
cided that we would just start building our own because we're from
the Pacific Northwest, all the fantastic woods that we have here...

| was going to say: you've certainly got trees.

Yeah! [laughs] Guitars literally grow on trees around here! Then,
I think | got onto a plane and somebody had a jacket on that said,
“You'll love our curly spruce” And | was like, “Curly spruce?” | know
spruce for being straight grain, right? So | phoned up Bow River
Woods and | said, “Hey, tell me about this wood.” They go, “Well,
it's old-growth Sitka
spruce from the north-
ern tip of Vancouver
Island. And we just
lucked into a log. And
we had some of this”
So | went down to the
resaw mill that was in
Chilliwack and just be-
came friends with them
immediately.

And they wanted to
help us - and they did.
And | wanted to help
them. So we would do
things like ask, “Tell me
what your problems
are”’ And theyd say,
“Well, you know, when
you cut a block of wood
for guitar tops, it's, say,
two inches thick. And
as you slice it into piec-
es that you're going
to open up, and filet
into a book match set,
there’s always one lit-
tle piece left over,” and
they called it “orphan
wood! And it doesn’t
matter if it's maple, it
doesn't matter if it's
spruce - whatever it
is that theyre cutting,
it's never exact. There's
always one little bit left
over. So | said, “Well,
show it to me!” So they
showed me these pal-
lets of orphan wood. |
said, “Well, I'll buy it all”

So we started working on a new structure and a new way of
building a guitar. One of those new ways was we put the kerfing
onto the top instead of the sides back then. And that kerfing, we
called it a kerfing unit. And it was basically orphan wood that we
made two rings out of. And | also bought a CNC laser because | chal-
lenged the guy that | was building with. | said, “Let’s build two gui-
tars exactly the same!” Because if you can’t do that right, then you
can't really manufacture, right? So we built two similar guitars. They
were good, both nice guitars, but they weren't exactly the same. So
then | went out and | bought a CNC machine from a cabinet shop,
basically. And underneath a pile of crap, there was this laser ma-
chine.
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| said, “Well, what's that?”“Well, it's a laser” And | thought, I like
tools..” It was broken. | convinced the seller to throw it in with the
CNC machine | bought. So | dragged these two things home on a
tow truck, flatbed tow truck. And | had to rebuild the laser and, as it
turns out, the CNC machine because | didn't have three-phase 380
volt. But I've got a mechanical mind and electronics background. So
I figured all that out. And we started making these kerfing units, we
called them, that would glue onto the underside of the guitar top.

So we were using waste wood from the sawmill. Another big
problem that they had was at the time, Gibson was a big custom-
er of theirs. And they would order only things that had so many
flames per inch and
had to look a certain
way. Well, it turns out
that's only 20% of the
tree. The other 80% is
really amazing touch of
nature, beautiful wood.
So | said, “Well, we'll
use that as long as it's
stable and structurally
okay. Let’s go with it
and we'll call it Chilli-
wackian maple” So if
you Google that, you'll
see there’s all sorts of
different spellings be-
cause | didn't know
how to spell it because |
made the word up, and
it comes from a town
called Chilliwack.

Soall of a sudden we
had some really unique
woods. And I'm going
to the sawmills and I'd
say things like, “Don't
show me anything that
isn't domestic. | know
you've got some really
nice Indian rosewood, |
know you've got some
pieces of Brazilian, |
don't care. All | want
to see is domestic be-
cause that’s what | want
to build my guitar com-
pany on.”

IBC Music’s Hap Kuffner, the late David Magagna of Riversong Guitars, Lee and Mike Miltimore of Riversong
Guitars, and lain Wilson of IBC Music

Canadian identity
is such a big part of
your brand - there’s even a maple leaf in the Riversong logo.
Can you talk about the importance of the Canadian heritage
to the brand? And also, how did you come up with the name
Riversong?

Me and a guy named Mike Trelenberg we were originally build-
ing the instruments and we needed to come up withaname. | didn’t
want to use “Trelenberg,” but | also didn't want to use “Miltimore
Guitars” because | wanted people to rally behind and work with us
on what we were doing. So we came up with a contest wherein you
could win a free guitar if you came up with a name. A tattoo artist
up in Clearwater came up with the name, and wrote a song called
“Riversong.” When he came in to collect his prize, | said, “What did
you have in your mind for the Riversong logo?” And he sketched it



out. And that is pretty much exactly what
the Riversong logo turned into.

That’s amazing.

Yeah! We love the name Riversong.
Kamloops actually is an Indian word that
means meeting of two rivers. The North
Thompson and the South Thompson flow
into the Fraser River which goes out to the
Pacific, so it just fit in so many ways.

Where is the current Riversong head-
quarters and how big is it?

Our corporate head office right now is
in Kamloops and we've just expanded. We
bought a houseboat manufacturing facili-
ty that adds another 10,000 square feet to
what we're doing. And we're already sitting
at about 10,000 square feet right here.

So you're doubling size basically?

Yeah. We've got about 10,000 square
feet right now, and we've added an ad-
ditional 10 in Sicamous. Is that a Canadi-
an-sounding neighborhood or not?

That is about as Canadian as it gets.
And how many folks do you have on
staff?

Pre-COVID we had 30 staff. And then
when COVID happened, we closed one
of our manufacturing facilities because
we knew we were trying to expand and
it wasn't big enough to expand into.
Throughout COVID we actually shrunk,
but we also got really lean, which was so
our store manager became a guitar build-
er. We reduced the hours of our store to 12
to 4 because in the mornings everybody
goes downstairs and works on guitars. Be-
tween 12 and 4, a couple of us go upstairs
and make sure that the music store is do-
ing well. And then we're back downstairs
building guitars. It’s still Lee’s Music and it’s
a fixture in Kamloops.

As the saying goes, “If you love what
you do, you don’t work a day in your life.”
It sounds like you have that in spades.

I absolutely do. | come home and say to
my wife, who works there, too, “Well, we
had a great day. Wasn't that fantastic?” And
she’s like, “What are you talking about?
It was a horrible day, it was sheer pande-
monium and craziness!” And | say, “l know,
right?” [laughs]

Could you talk about the neck-thru
design and active body system? What
about those techniques and those ap-
proaches to building and design ben-
efit Riversong guitars and make them
unique?

When we started, we were building tra-

@
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ditional guitars with dovetail neck joints
and glued-on bridges, that kind of a thing.
And over the course of 10 years, we kind of
came up with 26 different reasons to buy
and love Riversong guitars. And the reason
why we did 26 was simply we wanted to
do a six-month program of weekly press
releases, basically. So we challenged our
graphics department into making the 26
reasons, a nice poster for each one and
individually that looks different. So when

you go onto our website, you can see all
the differences.

Our biggest difference that we have is
our neck-thru body system where the neck
runs all the way through the inside of the
guitar. That takes away the stress and al-
lows us to actually have a body that floats
around the neck system. So it can be really
big with lots of sustain. By doing that, we
realized a few things. One, it’s a totally dif-
ferent neck joint from than anything else.

The Greatest HARD RUBBER
Mouthpiece You'll Ever Play

Patented

DV Design
+ The Warmth &
Feel of Hard Rubber

The New DV HR Alto
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That's out there, we can also move the
neck in and out of the pocket, so we can
get perfect intonation for your playing
style.

And although in the early days we had
the intonation technically in the right spot,
it's actually got to be out about three, four
millimeters on the bass side and almost
perfectly in on the treble side. Otherwise,
it doesn't compensate for you pushing
down on the strings when you're playing
or how hard you're playing. So | realized af-
ter that point, we need to make an adjust-
able system. So | started experimenting

The perfect
stocking
stuffer...

with adjustable saddles. That didn’t sound
right. And then came up with the fact that
we can actually have fine-tuning adjust-
ments on the compensated saddle. We can
also move the neck in and out of the pock-
et to do those precise adjustments for your
playing style because If your string height
is, you know, it's three or four millimeters
high versus two millimeters, it’s a totally
different intonation scheme. We also real-
ized that we're in an extreme environment
here in Kamloops. It gets down to minus
40 degrees Fahrenheit and goes up to 122
degrees Fahrenheit.

in such a

“'* small package.

Patents. See website « Chat us 24/7 « www.rovnerproducts.com
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So you get lots of compression and
expansion.

Yes! It's insane what happens here and
we get down to 5% relative humidity. So
we're constantly humidifying throughout
the winter months. You've got spruce,
you've got usually mahogany going this
way and mahogany going this way and
it all expands and contracts at a different
rate than what the neck does. It's differ-
ent woods, it's open to the humidity and
they're all different grain orientations. Of
course, it's going to change. So it ended
up giving you a 14-fret hump where your
notes would die out up there. And we
were constantly fixing that on all brands
of guitars.

But we never had to fix that on electric
guitars because it was all consistent, one
piece underneath the fretboard. So when
we designed our guitar, we made our
neck to be basically one piece all the way
through. It stops the expansion-contrac-
tion from being different and keeps that
neck like an electric guitar, which meant
we had to build custom truss rods that
would go the entire length of the neck
because most of the acoustic guitars had
a truss rod that stopped at the 14th fret
with a dummy head to the end, or the
truss rod went from the 14th fret all the
way up to the nut, but didn’t go the full
length of the neck.

We only use two-way adjustable truss
rods on the guitars. Then we had anoth-
er problem because | wanted to make an
electric-style neck profile, something that
was small and fast. Instead of doing what
we were doing when we were hand-mak-
ing guitars, which is literally whittle down
the necks as close as we dare, we start-
ed to make ‘em way too small and work
our way up. We started to play with the
curvature and the 3D aspect of the guitar
while we were designing our neck.

And what we ended up with was basi-
cally a Martin string spacing —it’s actually
a Taylor nut. What we came up with was
traditional string spacing of an acoustic
guitar, but the depth is thinner, like an
electric guitar. So it's really comfortable
feeling and it's asymmetrical because a
lot of builders, they'll use these spinning
shaper bits and they'll put a popsicle stick
underneath here to raise it up one or two
millimeters and then run it through a
shaper, which would be the same radius
all the way through. But what we did be-
cause we designed it using our CNC ma-
chine, it's actually an asymmetrical shape
that’s put in to make a really, really fast,
comfortable neck. And then we put a 16-
inch radius on the fretboard, kind of like
what Ibanez does with their flatter radius.



Soit’s like a modern acoustic guitar neck.
And then there’s things like our skelet-
ized bracing.

Tell me more about that?

The idea with the bracing is to make it
as light as you can and make it so that it’s
very responsive and very, very strong. As
a builder, you try to imagine how these
guitars are going to be used and where
theyre going to be played and what’s
going to happen to ‘em. So these ones,
| imagine somebody’s gonna grab, love,
go out and play, play in a studio, play at
home, or play professionally on stage.

What's Riversong’s “biggest” mod-
el?

The P2P River Pacific has been the
staple of our line. We're lucky in the fact
that we're kind of right at that sweet spot.
$1,399 U.S. is the price point of it and it's
crazy how many we're selling, it's really
exciting.

For an interested MI retailer who
would want to partner with Riversong,
what’s the best way to go about doing
that?

Our new factory is designed to really
grow and expand very quickly. How we're
doing our new guitars, we can really scale
quickly which is fantastic. And something
happened at the NAMM Show that’s
amazing: we partnered with Peavey Elec-
tronics. So Peavey is our new distribution
partner. As | said before, | was brought up
on the Peavey Kool-Aid of fewer, stronger
dealers, innovation, price for everybody
to be able to afford. All of those values
that Peavey has been about for the last
40 years that we've known them, I've put
into our guitar company. We're the first
company that Peavey has ever distrib-
uted that they didn’t own. So interested
dealers can reach out to us, but really all
they need to do is reach out to Peavey.
Peavey’s got the distribution model. We
are shipping guitars to Meridian, Missis-
sippi, as we speak. And they're also going
to help us scale. You know, they’ve been
there, they're doing it, they’re a huge
company worldwide. And what’s really
nice is, | don’t know what | don't know,
so being able to phone up and talk to
Fred Poole [Peavey GM - Ed.] or Courtland
[Gray, Peavey CEO - Ed.] and say, “Hey, this
is what's going on, what do you think?”
Or, “I'm having this problem. How can
you help?”They could totally help.

It's great to have a partnership like
that. Folks can expect to see you at the
NAMM Show?

I'm so excited about the NAMM Show.
| feel like my entire life has been going in
parallel, all these different things, right
up to the point where we did our first
NAMM Show back in 2013. And | was
all smiles, we were in the “Hall of Tears”
downstairs back then [laughs], and we
had our 10'’x10’ booth, and we had, |
think, eight guitars. It was everything we
could produce, we worked day and night.
And the booth was just packed! The en-
tire show, | had people in the aisles play-
ing our guitars.

So, | love the NAMM Show, we'll be

Nashville Guitar Capo

NEW

NOW AVAILABLE IN

there again this year. We're sorting out
our booth space right now. We've got
some really exciting things that are
gonna be happening at NAMM, we'll be
bringing out this guitar as well, the “styl-
ist DIx" | cheekily call it our Corvette Class
Guitar, because it's actually a much small-
er body than a Grand Auditorium. It's thin
like a Grand Auditorium, it's got our new
Riverside port on it. | call it a Corvette
Class because it's small, and it’s just really,
really fast. And it's a great feeling guitar.
We've got lots of exciting things coming
up! rasam

www.G7th.com

RED, WHITE, GREEN AND BLUE
ALSO AVAILABLE IN SILVER AND BLACK

The Capo Company

f v 0o © o
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but it's not as if the diminutive instruments have fallen out of

favor - far from it! We recently spoke with reps from four ma-
jor brands in this arena to learn about trends in the market, popular
models, and how effective Ml retailers promote and display these
fretted favorites.

U kulele sales may not be quite as white-hot as a few years back,

The “uke craze” has been well covered in the pages of UMR
before, but in 2023 - years after folks originally coined the
term, describing what was sure to be a relatively short-lived
fad — ukulele sales continue to be as robust as ever for many
dealers and suppliers. What are your observations and expla-
nations for the enduring enthusiasm for these instruments?

Rock Clouser: The popularity of the ukulele is not a phenome-
non. In fact, the ukulele has experienced cyclical popularity since
the 1920s, with very brief one-to-two year resurgences every
20 years or so. The ukulele has always had a relatively low entry
price and offered easy playability for beginners. Of course, those
factors remained steady for this latest surge. However, this latest
popularity surge, (starting in the early 2000s), has been sustained
due to the internet. This time the internet has allowed for a global
online ukulele community to form, with social platforms sharing
information and content created by everyday players. This elec-
tronic connection has helped the ukulele shed its “gimmicky” ste-

Rock Clouser, KHS String Instrument
Brand Manager, Lanikai / Kohala ukuleles,
H. Jimenez Latin Instruments, and Walden

Guitars
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reotypes and become an accepted instrument of expression for
people of all ages, from all countries, and any music genre.

Leanne McClellon: Ukulele continues to be popular and here
to stay, though there has been a drop in sales because of the
economy. Ukulele continues to be a popular choice for beginners
because it is accessible and not intimidating. More schools incor-
porating ukulele into their programs have helped create more
new players. Those who picked up the instrument years ago con-
tinue to play and expand their collections. The great thing about
ukulele is it truly is the perfect instrument for all ages and a huge
range in uses. It is extremely versatile.

Autumn Schear-Lembert: With popular bands and stars
continuing to create hit after hit playing the ukulele, the ukulele
has become as mainstream as guitar. At this point the facts have
shown that the ukulele is not going anywhere. It is one of the eas-
iest stringed instruments to learn to play and with its portable size
and incredibly upbeat sound, it has stolen the hearts of musicians.
Teachers delight when placing a ukulele into their students’ arms.
Little hands can make music and rhythms within minutes of try-
ing. The ukulele is a serious instrument with a happy sound!

Billy Martinez: This enthusiasm can be attributed to many
things. In the height of the pandemic, people were looking for
ways to fill not only time but find new passions for their mental
well-being, and many gravitated towards learning an instrument.
With fewer strings and a smaller form factor, it can seem less
daunting than picking up a guitar. Another explanation for this
“craze” would be the ukulele’s ability to cross genre barriers. The
signature ukuleles we created in collaboration with Billie Eilish
and Dhani Harrison is a testament to this. Bilie’s music is heavi-
ly pop leaning but she is still able to incorporate the ukulele on
stage and in her recordings while Dhani’s singer-songwriter roots
are organically highlighted with the acoustics of the instrument.
Overall we are happy to see this positive resurgence of interest in
the ukulele category.

For your brand(s) what are currently the top-sellers?

LM: Consistently, our best sellers are excellent, high-quality en-
try level instruments. The mid to higher end also continue to be
highly sought after. The ukulele market has continuous new-com-
ers, however, we can't forget it is also very well established at this
point - seasoned players want higher end instruments. At the top,
we have some classics like our KA-15S and Learn to Play Soprano,
some unique items such as the Mahogany Banjolele and the Solid
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Body Ukulele, as well as some in higher price points, such as the
Solid Acacia and Solid Mahogany.

AS-L: We create custom designs in house. Our cheerful designs
seem to steal the hearts of many and continue to be our top sell-
ing ukuleles. We put our hearts and souls into coming up with our
own in house in designs. Two of our most popular models right
now are the DDUK25 and DDUK19.

BM: Our top selling models for Fender are the Fullerton Series
which incorporate our iconic body shapes in ukulele form. For
Gretsch, the Roots collection does really well for us.

RC: Lanikai offers a wide range of instruments, but our top-sell-
ing models include our entry level series with upgraded features.
In the mid-level we have strong support for our colorful quilted
maple series in purple, blue, red, natural, and black. Seasoned
players recognize the value of our upper levels too, such as our
solid Cedar tops or all-solid Mahogany models with wood purfling
and binding.

What features are players most looking for in today’s mar-
ket when considering a ukulele purchase?

AS-L: Players want to be wowed. They want to feel that they
are getting something unique in the ukulele that they can't get
from any other instrument out there on the market. However,
they still seem to prefer the classic body of the original ukulele.

BM: In today’s market, we believe players are looking for versa-
tility. That is why we offer a variety of styles with a wide range of
price points. For players that perform, a preamp feature that sep-
arates volume and tone controls are highly sought after. Built-in
tuners are also featured on many of our ukulele products. Anoth-
er feature that players appreciate are no-Tie bridges, which make
string changes much more convenient. Whether it be with updat-
ed appointments or aesthetics, players want to be able to have
options without compromising quality. We take feedback from
our artists and the needs of the consumers seriously and ensure
it's reflected in the new innovations we are introducing.

RC: Lanikai has seen an increase in players choosing our Fish-
man equipped electric instruments for the sound sculpting of an
active pre-amp for live and recording purposes, as well as the con-
venient auto-muting built-in tuner. Also, our entry-level acoustic
series have strong educational support due to their upgraded fea-
tures such as open back tuners, wide neck profiles, NuBone nut/
saddle, two strap buttons, and gig bags. Lanikai ukuleles have
player-friendly features from entry to pro level models.

LM: Players are looking for quality instruments. They have been
looking for unique items and those with incredible tone.

Autumn Schear-

Lembert,
p Ty Vice President, Amati’s
Fine Instruments/Amahi

Have you been noticing any trends with respect to ukuleles
- materials used, design/shape, price-point, et cetera?

BM: Fender’s always been on point when it comes to meeting
player needs by designing gear and instruments with players in
mind while thinking ahead to create cool, innovative gear that
can shake up the market. A great example of this would be the
design of the new Fender Fullerton Ukulele Collection models.
They are perfect for musicians looking to play a ukulele that em-
bodies Fender’s deep-rooted tradition and signature look while
also providing an option that’s a little different than the traditional
ukuleles in the market.

LM: As the ukulele market matures, there have been more and
more unique designs. There continues to be a sea of entry level
product out there.

RC: Lanikai is celebrating its 20th year of producing all types of
ukuleles. We closely monitor the market to deliver ukuleles that
satisfy and anticipate the next trend. The market is diverse offer-
ing many ukulele types with widely varied prices, features and
quality. A trend we notice is that players are beginning to avoid
kitschy and trite designs. The ukulele market has done their re-
search and knows what they want from their next ukulele. We see
a strong trend towards well-made, feature and performance-driv-
en instruments, even at the entry level. Players of all levels have
learned that a ukulele brand stands for something, and Lanikai
strives to deliver and exceed market expectations with every
model at every level.

AS-L: Musicians want to stand out and their instrument of
choice helps give them that visibility. Even from a far a beautiful
binding with zebra wood catches the eye easily. Loving the way
their instrument looks and sounds sets them up for musical par-
adise.

What are some “best practices” adopted by Ml dealers who
are particularly successful at marketing, displaying, and sell-
ing ukes?

AS-L: We've seen success from dealers that create a “communi-
ty around the ukulele!” Information on lessons, ukulele circles and
festivals for ukulele enthusiasts. Also merchandising is such an im-
portant aspect to success. Our ukulele 3 tier tree display has been
a consistent tool for dealers in their success with selling ukuleles.
It saves space so great for the dealer and it shows off the ukuleles
in an eye-catching fun way.

RC: The music market has changed due to production, de-
mand, and supply chain issues. The ukulele market is in transition
- but it is still there! Recently, there were over 200 ukulele brands
in the U.S., but some less focused/established brands are quickly
exiting the market. Dealers are becoming more selective and re-
ducing the number of brands and models they offer. Players and
dealers now have a better understanding of what they want and
need in a ukulele. Successful dealers are providing a smaller, more
focused ukulele selection of trusted ukulele brands that meet
evolving market needs.

LM: Making sure that the ukuleles are in a place to be touched
and played helps to create more sales. Stores with lesson programs
tend to do well, because they get a built in audience, and new
players into their store. Now that more stores are having events
again, those who open their doors and host stay tapped into their
communities. Stores with a modern website, as well as fun and in-
teresting social media also connect better with customers.

Will you be attending and/or exhibiting at the 2024 NAMM
Show? Are there other industry gatherings you plan to have a
presence at in the coming months?

LM: Yes. NAMM continues to be important. While it is a chang-
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Billy Martinez,
VP of Product for Squier
and Acoustic Division, FMIC

ing show, we have found itis bene-
ficial to be present for our dealers,
while also having a physical loca-
tion to showcase new product as
well as keep the buzz up around
the brand. We are also tapped into
festivals and will continue to be a
force there.

AS-L: We are excited to con-
tinue exhibiting at the NAMM
Show in 2024. We haven't missed
a scheduled NAMM Show yet, and
we continue to place a high value
on meeting with dealers in person.

Emn TRUSTED DISTRIBUTION
MUS'C FOR 60 YEARS

usa@emdmusic.com
866-871-5800 toll free phone

RC: We attend/sponsor some ukule-
le events, but have altered our strategy
due to market changes. We have primar-
ily chosen to motivate consumers to our
brand through increased social media
messaging across several platforms, en-
hanced content newsletters, consumer
contests, artist, tutorial and product vid-
eos, etc. Exhibiting at NAMM 2024 is be-
ing considered, but not determined at
this time.

BM: Out of necessity during COVID,
Fender as well as the industry experi-
mented with other ways to reach the
dealer network and consumers and have
found ways that are actually not only bet-
ter for the brands but better for the indus-
try. FMIC adopted a new virtual format
back then that allows us to conduct more
focused and in-depth networking and
marketing efforts, which have also both
reduced costs associated with NAMM and
increased the time the company has with
retailers. This format has been our prima-
ry driver, but we have begun incorporat-
ing more in-person showcases with deal-
ers, as well as quarterly in-person events.

Do you have any recent or upcom-
ing product introductions you'd like to
share?

RC: We always have things going on
at Lanikai! This year, we are putting a lit-
tle fun in the mix and introducing a few
“special run” models with limited quan-
tities. These limited models will have
special woods and/or features that are
not offered in any standard series. Also,
by market request, we are enhancing
our popular quilted maple series and a
new All-Solid baritone model will be an-
nounced soon.

LM: The Voyage Collection is one we
are very proud of. We teamed up with
an inspirational Maori cultural artist
named Sam Mangakahia. He designed
custom artwork, which we turned
into a laser etch mahogany collection.
Each one tells a special story, and has
special details, such as abalone inlay.
Also, though not an ukulele, | have to ac-
knowledge our U-BASS. We are extremely
excited to be bringing totally revamped
import Solid Body options. These got tons
of buzz at NAMM, and it's easy to see why
— they look great, sound amazing, play
beautifully, and they're affordable!

BM: As mentioned earlier, The Fuller-
ton Collection is the latest release from
our Fender ukulele offering. In this collec-
tion the Fullerton Precision Bass Ukulele
was introduced, along with new color op-
tions for the Fullerton Telecaster, Strato-
caster, and Jazzmaster. They are designed
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America’s Oldest

to appeal to beginning and advanced players by incorporating laminated spruce tops,
maple necks, laminated walnut fingerboards, and new Fender branded preamp systems, K 1
which feature tone controls which allow players to alter the voice of the ukulele. We're Name in Accordions
looking forward to continuing to expand our ukulele offerings. '

AS-L: We are introducing a Glitter series this fall. There will be two models — one with
a turquoise glitter finish and one with a gold glitter finish, as well as two unique body
styles both available in tenor size, with internal pickup and sleek body. We also added a
new design to our best-selling tropical series with the DDUK14 Sunset Mariposa, a colorful
butterfly design

Expectations for the ukulele market in the upcoming holiday season and beyond?

AS-L: | predict a spike in ukulele sales for the holiday season. People need happiness,
crave happiness and the ukulele delivers exactly that!

BM: An instrument is always a great gift, especially a ukulele as it’s a great introduction
for people interested in learning to play an instrument. It's compact size also makes it a
great gift for younger players. Our Fender Play app provides affordable in-depth video
lessons that are perfect for beginners looking to improve their technique.

LM: Despite the economic climate, sales should be strong for the holiday season. Uku-
lele continues to be a great gift for people of all ages and playing ability. Beyond that, since
the ukulele is so established now, we should see seasoned players continuing to expand
collections or upgrade to the next thing, and more and more kids and adults will continue

to pick it up for the first time. Accordions International
RC: The ukulele market is changing, and some brands will not survive the market shift. 1760 South 450 West

Growth will not be at the same rate as before. Dealers are downsizing their ukulele wall to :

market preferred brands, and the upcoming holiday season may help reduce their “fringe” Salt Lake CIty’ A

stock. | believe there will likely be more transitional phases positively affecting the uku- For more information about

lele market such as: 1) Step up: Advancing players will need to upgrade to nicer ukuleles. CONCERTO | COLOMBO | PIERMARIA

2) Collector: Ukulele advocates will continue to collect additional and unique models such Or any of our products, visit us on the

as 5,6 or 8 strings, a baritone, or a bass ukulele etc. 3) Guitarists/Utility players: Players will Web at AccordionFactory.com

seek a ukulele for the specific tone and for the acoustic intimacy it brings to performances. or call us at (801) 485-5840
4) Education: Schools will continue to utilize the ukulele due to its low
entry cost and ease of playability, producing more players who will
seek step-up instruments, collect, become performers, and continue

- Sittlite

Littlites are not just for consoles.

Our lampsets and mounting
accessories make Littlites perfect for
keyboards, drums, pedal boards,
desks, podiums, and vehicles.

Made in the USA

Limited Lifetime Warranty
LED or Halogen
Hundreds of Applications

Leanne McClellon,
Domestic Sales Director,
Kala Brand Music Co.

“Ukulele continues to be a popular choice for beginners
because it is accessible and not intimidating.”
— Leanne McClellon,
Domestic Sales Director, Kala Brand Music Co.

www.littlite.com sales@littlite.com
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B smallbusinessmatters

(d4410 Ten Years Later

dependent music

store to compete
in today’s market-
place successfully, it
must stand out from
the crowd. It is no
longer enough just
to be gear-centric or
conveniently locat-
ed, because with a
click every product
made is readily available online. In today’s
local markets, it's more important than
ever to be unique; that single quality can
make the competitive difference.

Fortunately for local shops who thrive
off vibe and human interaction, music is
a craft with an important “performance
aspect!It's no secret that for a young musi-
cian to succeed, having access to the right
performance tools can make all the differ-
ence. Contemporary Music Center saw this
trend coming a decade ago and changed
our design model, incorporating a state
of the art performance venue. @4410 was
opened on Make Music Day in 2013.

By most standards, it was a very risky
proposition because it meant commit-
ting to an idea that was different from
the industry’s norm. Resources had to be
redirected to an untried and un-proven
proposition, but if our instincts proved
right, we could have a huge impact on the

In order for an in-

Pittman

local music industry. @4410 took a full year
to build, and most folks thought we were
crazy — and in some ways they were right.

The design of @4410 was influenced by
a few iconic small venues: The Cavern Club
in Liverpool, England; Blues Alley in Wash-
ington D.C.; and The Bluebird Café in Nash-
ville, TN. The plan was simple: build a club
for today’s rising musicians — a club they
could call their own! We wanted a perfor-
mance venue that would inspire them to
strive to be their best. Our aim was a “uni-
versity model”

We had no idea when implementing
this project that terms like COVID and
shut-downs even existed, but even during
that period, we were able to help school
directors and community bands have a
special space that enabled the band direc-
tors to rehearse.

What has transpired since 2013 when
the undertaking of @4410 began? The
month of July 2023 really put the story of
@4410's impact into perspective. It was a
Wednesday night when the first text hit.
The Thistle Brothers, longtime CMC stu-
dents who played numerous shows in
@4410, sent CMC a picture of them meet-
ing with Anderson Paak of Silk Sonic Fame
in LA. Paak asked them to meet at his stu-
dio to discuss ways of partnering. But that
jaw-dropping moment was only one of
two events that happened that same day.
The second event was a post by Alex Wil-

Infinity
by

Bari Woodwinds, Inc.

BARI

Infinity is a bright
mouthpiece with a broad
sound that has great

projection. It is easy
playing at the altissimo and
lower ranges.

www.bariwoodwind.com

ron@bariwoodwind.com
gary@bariwoodwind.com
(941) 212-2122

ron@bariwoodwind.com
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liams, also a longtime CMC student and
Rock Camp coach, and now co-owner of
Alegra Music Academy in Los Angeles.
Alex texted a photo of his performance at
the Hollywood Bowl with Charlie Willson.
Those two, special events happening in
tandem got me thinking... What has been
the true impact of @4410? Did it work? Has
@4410 and CMC really impacted the out-
come of events?

Well, let’s have a look. We recently re-
ceived a communication from former CMC
staffer Derek Garten. He wanted to let us
know that Nashville has worked out well
for him. He is now engineering records for
Taylor Swift.

When Michale League, founder of
Snarky Puppy, visited Virginia a while back,
he dropped by CMC to visit his former
teacher Dan Leonard. Together they de-
cided it would be a fun idea to do a show
together in @4410. It's fair to say that's a
night we will surely remember.

The story goes on from there. Whether
it's Nik Hughes who now drums for Bush,
or Dave Previ who teaches drums at The
Collective in New York, or Josh Kearney
who plays guitar in Keith Urban’s band, stu-
dents who have cut their teeth in @4410,
have gone on to study at Berklee College
of Music, Belmont University, North Texas
State University, and The Liverpool Insti-
tute for the Performing Arts.

We think it's fair to say that @4410 has
proven to change lives in a very positive
way allowing more students to experi-
ence the joys of participating in live per-
formances, and the ability to hone their
music skills in front of a live audience. You
can't do that online!

In a time when phone distractions are
a normal everyday occurrence, what could
be more productive than providing a state
of the art performance venue to help mu-
sicians hone their creativity and craft? We
think the risk was worth it! It's because of
@4410 that more students are making mu-
sic. We see that as a win for everybody.

Happy 10* anniversary @4410! wasar

Menczie Pittman is the owner and director of
education at Contemporary Music Center
in Virginia (CMC). Following a performance
and teaching career spanning more than
32 years, he founded CMC in 1989 and con-
tinues to perform, teach, and oversee daily
operations. He has 50 years of musical ex-
perience as a drummer and drum instruc-
tor. Menzie is a frequent speaker at NAMM'’s
Idea Center, and a freelance writer for MMR's
“Small Business Matters.”
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case ( o r B a g ’ i n Po i nt As the overall durability of gig bags improves,

that lower-cost (somewhat; prices are going
up...) option remains a favorite with players,

GUitar & BaSS Cases and Glg Bags in 2023 but not by much with nearly 45 percent (43.7%) of

BY ChristianWissmuller guitarists and bassists opting for the greater securi-

Of the two, cases and gig bags, ty and protection provided by hard shell cases. Ad-
Sales of guitar & bass cases and what sells the most (volume) ditional features such as humidity and temperature
gig bags in 2023 have been for your business? controls, plus locking functionality also draws cus-

tomers to more rigid cases, but gig bags are seeing
increased usage by professionals.

Read on to learn more about trends impacting
this market segment in 2023...

Down: 6.2%

Gig Bag What types (primary material) of cases are
56.3% most popular?
Wood 43.8%
ABS I, 31.3%
Locking or not? Cloth I 25%
Nyton [N 25
Vinyl I 15.5%
Tolex Hl 6-3%
Hybrid [l 6.3%
No Lock Plastic B :1%
TSA Lock: 6.3% 68.8% Fiberglass ] 2.2%

Metal B 22%
Polyester ] 2.2%

Which brands are the top sellers for your store?

_nav ! Gator
significant trends regarding cases :
and gig bags for guitar & bass? On-Stage I, 0.2
Roadrunner _ 17.4%
“We have always provided our cus- kL [ KA

tomers with many options for their in-
y opmiors for el " sk I 1%
struments protection at all price points.

Have you been observing any

We do consistently well with our private  Guardian I 9.2
label gig bags and SSC. We purpose- Fender I 5.2 b5
ly sell those .at slightly lower .margins Protec I 5.2 O
than the major brands knowing that . E
the message they carry is priceless.” Access s -
JerryVesely CoffinCase | 8% =
Vesely Music  Boblen I 7.2
Parowan, Utah Gibson . 7.2
“Lightweight Options: While pro- Dean N % NEW!
tection remained important, there was Epiphone R 4% el r
also a growing demand for lightweight s ) LAC R’SHOT!
King Kong [ YA A VINTAGE
cases that were easier to carry around. MONO B
Hybrid cases that combined elements j e FINISH WITHOUT
of hard cases and gig bags gained pop- Reunion Blues N 4% THE SPRAY
ularity. These cases often featured a Gruv Gear I 52 BOOTH
hard shell frame for better protection, Ibanez - 5% f\ugne?hteusli)eurggfci;iicéi.cﬁ\r::gcel(i;/:;eautiful

combined with padded panels and

backpack-style straps for easier carrying. Aesthetic Appeal: Musicians were showing interest
in cases that not only protected their instruments but also looked stylish and unique. Techno-
logical Integration: Some cases started incorporating technology, such as built-in humidity
and temperature control systems.”

learn more at www.gluboost.com

Bruce AShby 023 Gear Up Products, LLC. GLuB
. . S rTint™, Fill n' Fini
Wire Meets Wood Guitars e
Powhatan, Virginia
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/N he Harry Potter Piano Anthology from Alfred Music

By John Williams / Patrick Doyle / Nicho-
las Hooper / Alexandre Desplat Coming in
October! Transport yourself to the magical B/ B

 HoryPotter

world of Harry Potter with this stunning col-
lectors edition piano anthology featuring
an exclusive, bespoke cover by MinalLima,
the graphic design studio behind the Wiz-
arding World, with special gold foiling and
a treasure trove of magical illustrations. This
ultimate collection of Harry Potter piano music makes the perfect
gift for pianists and Potterheads alike! Contains 56 of the big-
gest and best musical themes from the Harry Potter and Fantas-
tic Beasts films, arranged for intermediate-level piano. From the
best-loved John Williams tunes “Hedwig>s Theme” and “Harry’s
Wondrous World” to “The Crimes of Grindelwald” and “Dumb-
ledore’s Theme” from the Fantastic Beasts films, this book has
been created for pianists to enjoy and return to again and again.
Paperback Piano Solo Collection (00-0571542964): $49.99
www.alfred.com

Rovner Mouthpiece Manager

Give the gift of organization to your
favorite mouthpiece collector, music
teacher or repair technician! The Rovner
Mouthpiece Manager holds twelve sax
or clarinet mouthpieces of any size,
creating a tidy and convenient display.
Great, too, for mouthpiece demos. It's durable, lightweight, wash-
able and stackable when not in use. MSRP: $26

www.rovnerproducts.com

Pig Hog Unveils Glow-In-The-Dark Instrument Cables

Drawing inspiration from the night
sky, and the Aurora Borealis, Pig Hog
Glow-In-The-Dark cables light the sig-
nal path, making every artist shine like
a star!

Like all Pig Hog cables, Glow-In-The-
Dark instrument cables are precisely
overbuilt to stand up to the most gru-
eling tour conditions imaginable, provide the highest quality per-
formance, and deliver outstanding value. All while adding iconic
illumination to make any rig pop. Glow-In-The-Dark cables are
constructed using high quality 7mm woven jackets that won't
fray, resist kinking or tangling, as well as proprietary OFC con-
ductor technology with robust shielding, to ensure crystal clear
sound, without noise or interference.

Available in 10 ft. and 20 ft. lengths, with either straight or
right-angle connectors, each cable is hand tested before ship-
ment, and backed by a no-questions-asked lifetime warranty.
Like the Aurora, these cables are lit! MSRP: $35.95 - $49.95; MAP:
$24.95 - $34.95

www.acedealerportal.com
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2023 Holiday Buying Guide

New and Notable Gear to Stock Up in Preparation for the Upcoming Holiday Season

Hosa Technology Launches KBT-502 Keyboard Stand
The KBT-502 Keyboard Stand offers incred-

ible portability in a lightweight, 6.5-pound

X-frame design that also features a unique trig-

ger-style adjustment lever with seven height

settings. This makes for convenient and easy

setup with no assembly required. Despite its

size, the KBT-502 packs a punch and can sup-

port up to 88 pounds of total weight, making it an ideal choice for

a range of keyboards and players. Street price: $44.95.

www.hosatech.com

Adaptable Ensembles Series for Christmas from Excelcia
Excelcia Music Publish-
ing announces the com-
pletion of their Adaptable
Christmas Ensemble Series
with the addition of Adapt-
able Duets for Christmas.
“This is a very big milestone for us and this series”, explains Tyler
Arcari, arranger and one of the authors of the book. “The Adapt-
able Ensemble Series has already established itself as one of the
most popular flexible ensemble books in the industry, and this lat-
est addition marks the final set of duets, trios and quartets in the
Christmas series” All books in the series, including the new Adapt-
able Duets for Christmas, are available for flute, oboe, Bb clarinet/
bass clarinet/Bb trumpet/baritone T.C,, alto saxophone/baritone
saxophone, tenor saxophone, horn in F, trombone/baritone/bas-
soon, tuba, percussion, violin, viola, cello and bass instruments.
The Adaptable Ensemble Series are available for $14.99 each.
www.excelciamusic.com

Bear Claw Mega Picks by Rocky Mountain Slide Company

Rocky Mountain Slide Company’s “Bear
Claw” series of picks offers three versions: ‘ )
Black, Grizzly, and Kodiak Bear Claw Mega /
Picks. Made from thick slab buffalo horn, these
picks are considerably thicker than most other
picks. The “body” of the pick (where you nor-
mally hold it) being thicker allows your hand
to relax, relieving the hand and wrist stress while playing your
instrument. And the tri-pick design allows a longer life and tonal
variation to the player. Never drop your picks again! MSRP: $36.95

https://rockymountainslides.com
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Hal Leonard Celebrates Disney’s 100* Anniversary with New
Collectible Songbook

Hal Leonard is celebrating
Disney’s 100" anniversary by
releasing a hardcover, colorful
songbook that features 100 be-
loved songs from Disney’s sto-
ried history.




Beginning with a foreword by compos-
er and Disney legend Alan Menken, and a
preface by Walt Disney Records supervis-
ing producer and music historian Randy
Thornton, Disney 100 Songs presents a
century-long musical journey through 60
feature films, theme park attractions, and
television shows. Each song is present-
ed with gorgeous full-color artwork and
an arrangement with melody, lyrics, and
chords so everyone will be able to sing
and play these beloved favorites.

Songs include: Baby Mine « Be Our
Guest - Beauty and the Beast - Bella Notte
- Bibbidi-Bobbidi-Boo (The Magic Song) «
Breaking Free « Can You Feel the Love To-
night « Chim Chim Cher-ee « Do You Want
to Build a Snowman? « For the First Time
in Forever « Friend like Me - Hakuna Mata-
ta « How Far I'll Go « I've Got No Strings -
The Incredits « Into the Unknown - Lava
« Let It Go « The Place Where Lost Things
Go « Reflection - Remember Me (Ernesto
de la Cruz) - Seize the Day « Speechless « A
Spoonful of Sugar « Supercalifragilisticex-
pialidocious « That’s How You Know « Un-
der the Sea + We Don't Talk About Bruno «
We're All in This Together « Who's Afraid of
the Big Bad Wolf? « Wild Uncharted Waters
+ Winnie the Pooh - You'll Be in My Heart
(Pop Version) « You've Got a Friend in Me
+and more!

Disney 100 Songs retails for $69.99.

www.halleonard.com

IK Multimedia’s iRig HD X
IK Multimedia
releases iRig HD X,

=]
the new flagship of
the bestselling iRig
guitar interface line,
offering even better
(oo

sound quality and
even more advanced
features.  Compact
enough to store in any pocket, iRig HD X
lets users connect anytime with inspiring
new ways to play and sound amazing. Mil-
lions of guitarists around the world rely
on IK’s iRig to play their instrument with
their favorite apps for iPhone and iPad or
on Mac/PC. iRig HD X now takes this con-
cept to the next level with better sound,
upgraded connectivity and new ways to
discover tones, learn or practice, record
ideas and stream performances.
Key Features
« Compact, 24-bit/96 kHz audio inter-
face for guitar or bass
« Connects directly to iPhone or iPad
and Mac/PC
« Audiophile-grade 1/8" stereo out for
headphones and monitors
+ 1/4” Amp out connects to amps,

ENHANCE
ERPRESS
IMPRESS

www.bourns.com/proaudio

BOURNS’
PRO AUDIO
L AN

THE INSTRUMENTS

I
PRODIGE .

WITH BUFFET CRAMPON

Discover our woodwind and brass
student range for all beginners
Bring on the music!

www.prodige-instruments.com
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pedalboards or FRFR speakers
« Ideal for guitar and bass players of all levels
«  For practice, finding tones, jamming, recording and stream-
ing
Software and Apps In-the-box
iRig HD X opens the gateway to a universe of inspiring gui-
tar and bass tones. Included are AmpliTube 5 SE for Mac/PC

(@ $149.99 value) with 80 models covering all the “must-have”

gear, AmpliTube CS for iPhone and iPad with the AmpliTube
Essentials Bundle (@ $29.99 value), and TONEX SE for Mac/
PC and iOS (a $149.99 value) with 200 Premium Tone Mod-
els plus unlimited user Tone Model downloads from ToneNET.
MSRP: $/€129.99 (Includes iRig HD X, USB-C to USB-C cable and
USB-C to Lightning cable.)

www.ikmultimedia.com

On-Stage KPK 6520 Keyboard Stand and

Bench Pack with Keyboard Sustain Pedal

Perfect for this holiday season! The
KPK6520 CB Keyboard Stand and Bench
Pack with Keyboard Sustain Pedal bundles o
three of our most popular keyboard acces-
sories for an exceptional value.

The KS7190 Single-X Keyboard Stand provides a wide, stable
base and slip-free support for small-format keyboards. This ad-
justable stand suits various keyboard sizes and playing styles and
features adjustable nonslip arm sleeves to accommodate a variety
of keyboard widths and flat for convenient storage and transport.

The KT7800 Three-Position X-Style Keyboard/Piano Bench fea-
tures a soft yet firm seat cushion that delivers outstanding ergo-
nomic comfort and support. The exceptionally stable and adjust-
able base also folds flat for convenient storage and transportation.

The compact KSP20 Keyboard Sustain Pedal activates the
sustain function on any electronic keyboard with a 1/4" sustain
jack. This easy and convenient pedal features an integrated 6’
cable, treaded top for foot traction, and nonslip rubber feet.
MAP: $107.95

on-stage.com

Lee Oskar ‘Mick Jagger’ Signature Harmonica

Sir Mick Jagger has embarked on
an exciting collaboration with Lee Os-
kar Harmonicas, resulting in the cre-
ation of a limited edition harmonica
bearing Jagger’s name.

These Mick Jagger harmonicas
meet the highest quality specs pio-

neered by Lee Oskar Harmonicas and Tombo Manufacturing. Each
instrument is crafted with an unwavering commitment to preci-
sion, mirroring the exacting standards that have made Lee Oskar
Harmonicas a renowned global name since its establishment in
1983. Contact KMC Music for more information.

Features:

+  Authentic Lee Oskar harmonica collaboration

+  Major Diatonic Key of C

«  Silkscreen printed metal cover plates

«  Custom Mick Jagger protective box

+  MadeinJapan

Retail: $99.99; MAP: $69.99

www.kmcmusic.com

JodyJazz DV HR Alto Saxophone Mouthpiece
The DV HR Alto mouthpiece is Jodylazz's
first hard rubber mouthpiece to feature their
patented DV design inspired by the golden
mean proportions. The patented DV second-
ary window adds mid and low harmonics to

— - R
A Urder S5O0V A
the sound allowing players to cut through

\i d I
N /] =
when they need it but is not too shrill and

can still play a pretty ballad. The facing curve is also inspired by
the golden mean proportions as are many of the design deci-
sions of the mouthpiece. The result is a harmonious invention
that provides ease of playing while allowing for beautiful musical
expression. The DV HR Alto is very free blowing, with all the pow-
er you will ever need, along with that big bottom that the DV’s
are famous for. DV HR Alto also introduces JodyJazz’s newest bite
plate technology featuring a bite plate embedded into the beak
of the mouthpiece. The plate features the iconic ‘Phi’ symbol logo
in gold, a characteristic of the classic DV series, completing the
stunning look of this new mouthpiece. Available in 5, 6, 7 & 8 tip
openings. MSRP and MAP: $450
www.jodyjazz.com

Amati’s Goes Electric

After providing 30+ years of orchestral
stringed instrument excellence, Amati’s is fur-
thering its stringed instrument offering with
electric six string guitars. Three models. Three
classic body shapes. One stringed instru-
ment company. Model #70STSB has a three
single-soil pickup configuration. Solid pop-
lar body. Maple neck. Sunburst finish. Model

Rocky Mountain $|II|ES cnmnanv
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#40TCBS has a two single-coil pickup configuration, with a lip-
stick-tube pickup in the neck position and an alnico pickup in
the bridge position. Solid poplar body. Maple neck. Butterscotch
finish. Model #60STVW has a two single-coil pickup configuration
in the neck and middle positions, and a humbucker pickup con-
figuration in the bridge position. Solid poplar body. Purple Heart
neck. White finish. MAP for all three: $249
www.amatisonline.com

ClariMate from Buffet Crampon

ClariMate from Buffet Crampon
is an innovative and revolutionary
new digital clarinet mute designed
to allow clarinetists of all ages and
abilities the opportunity to “play
anytime, everywhere!”

The ability to practice your in-
strument without disturbing others
is an option that has eluded woodwind players for many years,
but with ClariMate, the technology has finally arrived to allow
clarinetists the capability to practice and play silently, anywhere.
This innovation is the first of its kind for the clarinet and opens a
new door for clarinetists of all ages and skill levels.

The ClariMate system integrates into any Bb or A clarinet via a
module positioned between the mouthpiece and tuning barrel.
This module will detect the note fingerings as well as the play-
er's breath and embouchure position when paired with an active
reed (included in the box). Musicians can use ClariMate by itself
in standalone mode with headphones or connect it to an app
for more features. The app also displays the note being played,
as well as the fingering on a clarinet chart. A linked computer or
smart device can be used to customize the ClariMate playing ex-
perience and to connect to the digital world through Bluetooth
play along features and MIDI. MSRP: $349

www.clarimate.us

Aguilar Amplification Unveils the AG Preamp Pedal
Aguilar Amplification is thrilled to
announce the release of the AG Preamp
pedal. Combining the revered AG sound
with compact convenience, the AG Pre-
amp pedal offers bassists an exceptional
tool for precise and clear tone shaping.
The AG Preamp pedal inherits the
renowned AG preamp’s tight, fast re-
sponse and extensive tonal flexibility, making it an essential com-
ponent for discerning bassists. Aguilar Amplification brings this

iconic sound to bass players worldwide in a compact and portable
format, without compromising on performance or versatility.

With its powerful 4-band EQ, the AG Preamp pedal empowers
bassists to sculpt their tone with finesse, adapting to any musical
genre or playing style. From warm and punchy to bright and ar-
ticulate, the pedal delivers unrivaled control and responsiveness.
Foot-switchable broadband “deep” and “bright” controls further
enhance the bass sound, providing added depth and presence for
arich and natural sonic impact.

Operating at 18 volts, the AG Preamp pedal ensures generous
headroom and pristine signal integrity. Bassists can confidently
push their sound to the limits without sacrificing clarity or en-
countering unwanted distortion. The pedal maintains a clean,
transparent tone that stays true to the player’s style.

The AG Preamp pedal also offers essential connectivity op-
tions. It features a built-in headphone output and auxiliary in-
put, enabling silent practice and jamming along with favorite
tracks. Additionally, the pedal includes a DI output with pre/
post and ground lift controls, making it an ideal solution for
live performances and studio or at-home recording sessions.
MAP: $299.99

www.aguilaramp.com
-
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Rousseau Band Director Section Kits

The Rousseau Band Director Sec-
tion Kit features mouthpieces from the
Rousseau Classic R Series which offer
a beautiful, warm sound with great
response and control. The kit consists
of 2 x Classic R Alto 4R, 2 x Classic R
Tenor 4R, and 1 x Classic R Baritone 5R.
Ligature and Cap for the Baritone are also included. Each mouth-
piece is individually hand-finished, and play-tested to the strict-
est quality standards and with the highest possible attention to
detail. These specially selected mouthpieces will result in a more
homogenous saxophone section that blends beautifully with the
ensemble. The Rousseau kit also includes a QR code link to the
new Rousseau Band Director Resources page where band direc-
tors can find a wide selection of educational resources. MSRP:
$1,383; MAP: $969.75

www.rousseaumouthpieces.com

*Retailers Make GREAT MARGINS On Our Custom Slides!
*NOT Sold In Big Box Stores!

“Offeri

A

if) i § %
For more info, emai

I DocRMSC@yahoo.com of call 719-851-0645
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Martin D-15E .:':
If you've had your eye on a Martin 15 Series
guitar, the D-15E is going to knock your socks
off. This 14-fret Dreadnought is crafted with
sapele back and sides and a mahogany top with
non-scalloped bracing, so you're going to hear
bright, airy trebles and a punchy midrange. The
Dreadnought body provides plenty of volume so
this baby can handle whatever music scenario
you can dream up. To top it off, this model comes
equipped with Martin E1 electronics and a softs-
hell case to make it super easy to take with you on
all your adventures. MSRP: $1,299
www.martinguitar.com

Yorkville Sound Launches EXM Mobile Tower, Battery-Powered
PA System

EXM Mobile Tower portable, bat-

tery-powered PA. The EXM Mobile

Tower is compact, easy to set up,

and, sonically surpasses any tow-

Mobile Tower is equipped with a 10-inch subwoofer base and four
3-inch mid-range drivers including a unique dedicated high-fre-
quency driver. With its onboard 3-channel mixer and ready-to-go
live & club performance modes, the EXM Mobile Tower is prepared
tery performance at high levels, the EXM Mobile Tower delivers
optimal sound for long-running gigs. For events that require more
output, the EXM Mobile Tower pairs seamlessly with an addition-

Yorkville Sound announces the
er-format PA on the market today. Exceeding 550 Watts, the EXM
to dial in the right sound for your event. Boasting 10 hours of bat-
HARMONICAS

OF EXCELLENCE
since 1983

We Thank Everyone
For Your Support!

NEW!
Eco-Friendly Packaging

Connect with us...
leeoskar.com
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al EXM Mobile Tower via Bluetooth. The EXM Mobile Tower offers
a long-lasting battery, a modular system that can expand to your
needs, and a dedicated high-frequency driver to ensure the best
sound possible. Built for mobile DJ and live music applications, the
EXM Mobile Tower is designed to be the all-in-one system for per-
formers on the go. MSRP: $1,599 (CDN)

www.yorkville.com

Jackson American Series Virtuoso

The American Series Virtuoso comes
equipped with an alder body featuring a con- =
toured “hand-shake” heel to ensure ergonom-
ic comfort during long sets. The five-piece
multi-laminated caramelized maple/maple
neck is bolted-on with graphite-reinforce-
ment rods that provide rock-solid stability
all the way up to the 24th fret. The ultra-fast
12-16" compound radius streaked ebony fingerboard with rolled
edges is built from the get-go for easy chording and riffing near
the nut and speedy scale runs as you move up the neck. Luminlay
side dots ensure you always land on the right fret even on the
darkest stages, while a heel-mount truss rod adjustment wheel al-
lows for quick neck relief tweaks on the fly. The HH pickup config-
uration features a Seymour Duncan JB TB-4 humbucking bridge
pickup and a Seymour Duncan ‘59 SH-1N neck pickup. The intui-
tive control layout consists of a five-way blade switch, and dome-
style knobs for volume and tone. Other premium features include
a Floyd Rose 1500 Series double-locking tremolo bridge system,
Gotoh MG-T locking tuners, and Dunlop dual-locking strap but-
tons. MSRP: $1,949.99

www.jacksonguitars.com

— - A
A 0vers2000 y iy

Spector Expands Its Popular NS Ethos & NS Dimension Lines with

the HP Series

These cutting-edge instruments
blend Spector’s iconic NS neck-thru
designs with new features, including
EMG and Darkglass electronics, illu-
minating side dots, and timeless tone-
woods. The HP basses also offer a stun-
ning selection of solid finishes, paying
homage to some of the brand’s most
legendary models.

The NS Ethos HP basses embody the essence of the NS Ethos
models, featuring their neck-thru construction and elegant NS body
contours. These HP basses combine a 3-piece maple thru-neck (eb-
ony fingerboard) with resonant alder wings. Each instrument also
showcases powerful EMG DC active pickups, flawlessly synergiz-
ing with Darkglass Tone Capsule preamp for a thoroughly modern
Spector tone.

Leveraging the multi-scale, neck-thru construction from the es-
teemed NS Dimension Series, the HP models exhibit a confident
simplicity that resonates with the no-nonsense bassist. With EMG
DC pickups and Darkglass Tone Capsule preamps, the NS Dimen-
sion HP basses are the ultimate choice for rock, metal, and progres-
sive bassists.

NS Ethos 4 strings: MSRP - $2,349.99, MAP - $1,799.99

NS Ethos 5 strings: MSRP - $2,469.99, MAP - $1,899.99

NS Dimension 4 strings: MSRP - $2,599.99, MAP - $1,999.99

NS Dimension 5 strings: MSRP - $2,749.99, MAP - $2,099.99
www.spectorbass.com
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Classifieds

INSTRUMENTS, ACCESSORIES, REPAIR & SERVICES

\ YOUR ONE STOP SHOP

— FOR QUALITY INSTRUMENTS & ACCESSORIES

RETAIL READY

Just unbox and
sell.

WIDE SELECTION

Save time - purchase
from one source.

QUALITY
Refurbished & New
Instruments.

MIRC NASHVILLE
{ il C GUITAR WORKS
209 Gothic Court, Suite 104 Franklin, TN

7
(615) 771-7135 Visit www.mircweb.com

51 YEARS OF MUSIC & COMMUNITY

ﬁ\ C( OMQR - Hf(

Adjustable Clarinetld G

“The Freedom to Tune in Any Situation”
Available at RS Berkeley Retailers Everywhere

(\Swteng

EST1972 ®

BUY - SELL - TRADE - CONSIGN - APPRAISALS
517.372.7890

erkeley

1-800-974-3809 &

“It gives me the oppcr'um'y

to play in tune in any situation.
The tone is beautiful and its
durable construction seems
like it will last o lifetime.”

MODERN PIANO MOVING
Nationwide Door-To-Door Service Since 1935

800-737-5600

www.modernpiano.com

rom
60mm-70mm Jazz ot lincol Center Orchestra

Turnkey retail music, guitar repair service, lesson program 27+ years in business

FOR SALE

GUITAR WORKSHOP, lo-
cated in midtown Sacramento, CA,
has been in operation for nearly 28
years. Opened 9/9/1996 by guitarist/
tech Dave Lynch, a Berklee College
of Music alum, spent 2 years as rep
for St. Louis Music. From 1983 to
1994, he spent a decade as a guitar
tech and general manager for Andy
Penn’s Drum & Guitar City, two time
SAMMIE winner best jazz musician.

Guitar Workshop operates in
1100 sq. feet, has 3 repair benches,
lots of tools, and an excellent rent - z
agreement. We also have 4 private and comfortable lesson rooms used by 3 stellar
independent contractor instructors with a 50+ student body, over 200 pre-COVID,
and have provided top level repair service for the community for almost 3 decades,
decent parking, GREAT LOCATION!

See www.GuitarWorkshopOnline.com for store tour.
All reasonable offers will be considered based on current market value and
gross annual sales. Contact the owner at dave@guitarworkshoponline.com or
916-441-6555

September 2023 .
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“It's the only reed tool
that’s ever worked for me.”

-David Sanborn
Six Time Grammy Award Winner

) 4.(1“p110wv_1(()y3ng~” oy

e MADE IN USA

www.ReedGeek.com

BOW REHAIRING

Expert Bow Service

order forms, pricing and shipping label at:
www.bowrehairing.com
“An industry leader since 1967
IRA B. KRAEMER & CO.

Wholesale Services Division
467 Grant Avenue
Scotch Plains, New Jersey 07076
(908) 322-4469

2

Multi-Purpose Trial Tool
For Beginning Band Students

« Promotes Good Hygienic Practices While
Reducing Exposure To Germs
« One Device For Flute; Trumpet; Trombone/
Baritone; (larinet/Saxophone
- Made From Non Toxic Materials

Learn more at
www.rsherkeley.com
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Make Money Renting School
Band & Orchestra Instruments
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Nobody Offers Our Level of Service & Support. Not Even Close.

No startup costs, inventory outlay, shipping expenses or franchise fees
Educator-approved name brands including Conn-Selmer, Jupiter, Buffet, Ludwig & more
No collections headaches: We handle all rental account billing & collections

No recourse to you if a customer becomes delinquent (unlike other programs)

Monthly commission, per-contract bonus and exclusive VIR Affiliate Rewards Program
Offer rentals in-store, on-site, or online through your own branded microsite
Complimentary instrument repair training & powerful marketing/advertising support
Never a conflict of interest: No part of our company competes with your business

We do NOT operate retail stores or competing e-commerce catalogs and/or websites

shopping Rental Programs? Ask These Questions:

Are there chargebacks to me when a customer stops paying?
Do you send road reps or operate retail stores in my area?

Operate websites that compete with my combo business?

Veritas Instrument Rental Incorporated
Call Us Today at 800-578-9724 Ext 114
www.veritas-online.com




XOCHANGE

NEXT-GEN INTEGRATED GLOBAL DISTRIBUTION

PLAYING TODAY’S GAME
YESTERDAY’S RULES

XCHANGE HD is a next-generation, integrated global
logistics platform that improves hardware distribution
by introducing, inserting, and outsourcing services that
multiply efficiencies and profits. XCHANGE HD provides
a carefully curated, strategically located, network of
Logistic Centers around the globe that provide local
and regional distribution of products on demand.

The Logistic Centers are world-class, leading-edge,
vetted companies with decades of experience and
operate with efficiency, transparency and speed.
XCHANGE HD adds Marketing, Service and Experience
Centers to deliver a powerful, innovative, secure and
flexible evolution of traditional distribution. XCHANGE
HD is available now! We are ready when you are.

XCHANGE

xchangemarket.com
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- The most authentic tone ever - Capture your own rig with Al Machine Modeling - Includes 1,000 Premium Tone Models - Thousands of free
community rigs * Includes TONEX MAX software - High-end 24-bit audio - Whisper-quiet 123 dB noise floor - Designed and made in Italy
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